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Certificate in LinkedIn Marketing 

LinkedIn is the top professional social networking site and is the best platform to reach 

present and potential employees.  

LinkedIn marketing helps to better manage organizational reputation and public relations. 

LinkedIn Ads and campaigns help to better target suitable candidates for employment and 

improve corporate image. Lead Gen Forms is the tool in LinkedIn marketing used to 

generate leads, drive website traffic, and build brand awareness. 

 

Why should one take this certification? 
Vskills Certificate in LinkedIn Marketing help you gain knowledge and acquire skills in 

better utilizing LinkedIn for brand awareness, social media reach being an effective HR 

Business Partner. 

 

The Certificate in LinkedIn Marketing helps you leverage LinkedIn analytics, understand 

various LinkedIn marketing tools like LinkedIn Ads, lead gen forms. The certification 

helps you increase ROI from LinkedIn to drive brand awareness, better manage corporate 

reputation and use as effective PR tool for the business. 

 

Who will benefit from taking this certification? 
The Vskills Certificate in LinkedIn Marketing is suitable for executives, senior executives 

and managers in social media management or HR role in an organization. The certificate 

validates your skills in effectively using LinkedIn for organizational HR needs and manage 

online reputation. 

 

Test Details 

• Duration: 60 minutes 

• No. of questions: 50 

• Maximum marks: 50, Passing marks: 25 (50%) 

There is no negative marking in this module. 

Fee Structure 

Rs. 3,499/- (Excludes taxes)* 

*Fees may change without prior notice, please refer http://www.vskills.in for updated fees  
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